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Other Works by Di. Frank Benest

Marketing Your Budget — Creative Ways to Engage Citizens in the Bottom Line

To many citizens the local government budget process is merely bureaucratic mumbo-jumbo with Little meaning to their daily lives. In
this.practical guidebook you will lean... : :

*  How local government can use the budget process to win public support for tough budget choices and for local govemmmt itself. *
*  Creative approaches for engaging citizens'in the budget process ~ ' ' ' g
* Practical ways to make budget documents more mezningful and citizen frendly.

Marketing Your Budget offers many examples, mini-case studies, tips, and sample madcetiag tools for marketing the local government
budget. The guidebook highlights the “Budget Ballor” distributed to all residents of Adington, Texas; “Fanrily Room Dialogues” in Battle
Creek, Michigan the “Budgetmaker” a computerized budget-balancing simulation distributed on diskette to interested citizens in Forth
Worth, Texas as well as a sampling of creative graphics, charts, messages and formats in citizen friendly budget guides developed by local
governments nationwide. ISBN 1-882403-35-5 $38.00; $31.00 for Members ' : .

Citizen Based Budgeting v _ ,
Involving citizeas is a key component of a successful government, but it can often be very challenging. Especially when it comes to
something that may seem a bit confusing — like the budget. Dr. Frank Benest is the facilitator of this training video.

Iz is not always easy, but it can be done. This video shows you and your government how to build cifizen involvement. Dr. Benest, al‘o'ng':
with other key local govemment officials, presents exercises designed to explain and expand citizens’ roles in the budget process. He
also provides tools for initiating citizens in the approval process and making budget documents more meaningful and citizen friendly.

Panel Members, Cherise Brandell of Battle Creek, Michigan, and Richard Wiggans of Adlington, Texas, showcase what 15 actually
happening in local government. Not only do you do receive the benefits of Dr. Benest’s experience and insight, but you also hear from
local governments who have bt_’.en there, done it_and even been successful-atitt $167.00; $137.00 for Members :
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