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O YES! My jurisdiction would like to order a copy of “Marketing Your Budget - Creative Ways to
Engage Citizens in the Bottom Line” at $31 for Innovation Groups members and $38 for non-members.
Add $4.75 for shipping and handling to Innovation Group West, 3655 Torrance Blvd., Suite 310
Torrance, CA 90503, telephone: (310) 543-5124 or fax: (310) 543-3514
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O The Innovation Groups is a non profit, membership based organization providing support services such as research, publications,

programs and networking opportunities to local governments. Please check the above box and return to the Innovation Groups for
more information.




